


Whatever your design project is, my goal is always the same.
Create something direct, engaging, simple, purposeful and above all
memorable.

I'm a multi-disciplined, ideas-led graphic designer that has worked

on world-class corporate communications and start-up enterprises —
producing a high standard of graphic design that has creative thinking
at its core. I'm passionate about what I do and can produce diverse,
effective solutions tailored to a client’s individual needs.

Every project starts with “Where's the benefit to the customer?” I then
follow the answers wherever they may lead. Whether it's producing

a brochure, art directing a photo-shoot, developing a user interface,
designing a website, or creating a brand identity, one thing is always
clear:if it's not useful, memorable, or doesn't achieve its business goals it
shouldn't exist.

The examples shown are just a snapshot of what I've done over the past
number of years within the industry.

Branding
Logo
Advertising
Digital
Packaging
Print
Graphic

Exhibition
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@ OB fFTOW @& Fresenius Medical Care With the Continuum program, Intend to further enhance the attractiveness of Fresenius Medical Continuum is a holistic program. In the future, patients will not only be able to choose 07939 222 708
- Continuum Care range of products and services for home dialysis. Providing patients with excellent products and between hemodialysis or peritoneal dialysis, but they will be able to decide whether they lee@charactermark.com
Global Marketing comprehensive training programs to make home dialysis easier and safer. would like to be dialyzed in a clinic or at home. charactermark.com
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PSL Workspace Ltd. Bournemouth
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An Audiofogy Centre
(. specialising in the

management of tinnitus
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Break free
from tinnitus

T
@ L0 K o JIF e & The Tinnitus Clinic To develop the brand strategy, logo, visual identity and all the marketing tools to generate National press and online advertising campaigns were created to build awareness of the 07939 222708
- enquiries from self-referring patients for The Tinnitus Clinic. new treatments and to drive people to their website. lee@charactermark.com
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i) Sunseaker International 07939 222708
USA lee@charactermark.com
charactermark.com
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Individual Choices — Superior Outcomes

® Fresenius Medical Care Every two years, a European capital hosts a Health Care Congress called EDTA Combining computer graphics, over 100 individual photographs and actual equipment, a 07939 222 708
European Congress International companies exhibiting at Glasgow’s Expo centre were overwhelmed by a life-like series of homes and clinics were produced. More econormical than producing rooms lee@charactermark.com
UK unique exhibition stand concept for FME, where they viewed an enormous 3D graphic wall, sets, the exhibition theme was recreated at smaller events around Europe and Asia. charactermark.com



Clean Sheet The Clean Sheet charity offe pathway from prison to employment for people with convictions. vas the selection of an illustrative technique that we applied to Clean Sheet's photography. Now, their imagery 07939 222708
UK To support their 2014 marketing they asked us to redesign their literature. But to do this we onsistent, whether its been shot in different lighting conditions or focus. A new A hosen to differentiate and lee@charactermark.com
needed to improve their current visual identity. communicate clearly to their different stakeholders such as employers, ex-offenders, fundraisers and prison officials. charactermark.com




Portman Building Society 07939 222708
UK lee@charactermark.com
charactermark.com




IR Capital
Arab Emerates
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charactermark.com
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FIND RELOCATION SUPPORT
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@ O O & e & World of Relocation A brochure and direct mail pack was created to explain the advantages of the World of 1 designed the visual identity and applied the design style throughout 07939222708
b UK Relocations'’ offering for companies that sell services and products to Executives and their the website and sales literature. lee@charactermark.com
families that are moving to a new location. charactermark.com



£10 per week

For Blectricity if you switched to Utita

That's a saving of approximately
£150 per year compared to
your current supplier

@ L0 K o JIF e & Utilita Ltd. UK To help guide customers through their payment options we designed and built a website which was easy-to-use and appealing in its look 07939 222708
- and feel. We also developed a Polar bear cartoon as the face of the company by creating a line illustration style that is uniquely Utilita. lee@charactermark.com
charactermark.com
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Chartered Practice

their visual identity and create a modern brand 07939 222708
this branding through to the creation of a lee@charactermark.com
sing their buildings and doing their high quality charactermark.com

RO & Mo Perkins Ogden Architects Perkins Ogden Architects are a multi-award winning firm, known for their innovative
g UK architectural solutions. Soit was only fitting their brand reflected that




i) Robert Horne Group 07939 222708
Board Specifier lee@charactermark.com
UK charactermark.com
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e & Advanced Thinking Systems 0 p e e needed to up their brand strateqt ance the strength of the ATS brand 07939 222708
\ uting the individt C e p al othel n the south of England. lee@charactermark.com
charactermark.com




Wind Ventures
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clean energy for your future

Wind Ventures work on small to medium sized wind energy projects and have the in-house
capability to design, develop, build and operate such wind farms successfully, for the
benefit of local communities.

1 worked on logo design, colour palette, icon design, illustrative styling and photographic
treatment before designing a WordPress website
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07933 222708
lee@charactermark.com
charactermark.com




RO &TSUWO Cosmetic Me Ltd. 07939 222708
- UK lee@charactermark.com

charactermark.com




SEE THE BREAKTHROUGH L SEE HOW IT WORKS

OO Lumachip OO Lumachip

OB &L B Lumachip Lighting Co. 07939 222708
- usa lee@charactermark.com
charactermark.com
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charactermarl k.com



I never forget that my
sole purpose is to create
action in the customers
mind, to help them
come to the desision to
purchase your product
or service. By combining
my knowledge to
communicate effectivly.
Making a diferance to
the customer behavior
for a positive outcume.

By this I mean create
a strong feeling of
wanting to have
something or wishing
for something to
happen. A yearning,
longing, craving,
hankering, pining, ache,
hunger, thirst, itch,
burning, need for that
product or service which
I'm tasked to promote
to the customer.

In the customers

mind. helping them to
Identifie completely
with the service or
product, sometimes
even to the point of
responding physically,
as when, seeing a
Chocolate gateau with
cream poring over it
(Pavlov experiment). Or
a cricket player swing
at a the ball, one feels
one's own muscles

flex. This empothetic
emotion can be a strong
driver to purchase.

It's about finding

a single, idea that
expresses exactly
what's unique about a
business or brand. It
clarifies what you want
to be and how you
present yourself to the
world. This idea can't
be found alone. The big
idea is a collaborative
process that involves
working with others

to agree and define
the vision. It's about
mapping out exactly
where it should go in
order to thrive.

Having clarified what
makes it unique, it's
time to make it shine.
For me this is critical.
Bringing a brand to life
in @ way that excites
you and the audience.

My work is never just
eye candy, nothing is
added with out serving
a purpose. I build on
what's been defined
about the business and
amplify this essence

to create something
that stands out; not
because it's adorned
with the latest bells and
whistles, but because
it's absolutely right.

The portfolio examples shown within this document are the accumulative works of Lee McAuley - assembled, showing successful work whilst employed with the following companies;

Charactermark Limited, Think Creative Consultants Limited, Marketing Matters Limited, Teamworks Advertising Limited, Quadraphic Design Limited.

In the past, customer
trust was more or

less taken for granted.
Today the opposite is
true - people tend to
disbelieve by default
until you can convince
them otherwise. To win
them over I've come up
with a great gimmick
-'tell the truth' about it.
Better still, encourage
and enable others to
do the same. When it
comes to building trust,
friend-to-friend beats
company-to-consumer
every time. Create an
emotional connection,
never 3 soulless
businesses.

F=
R





